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Manulife Singapore partners Jewel Changi Airport as  
Title Sponsor of Sky Nets 
 
SINGAPORE – Manulife Singapore today announced the naming rights partnership of 
the highly anticipated Sky Nets attraction at Jewel Changi Airport (Jewel).  
 
Manulife Sky Nets: 1,000 sqm of floating fun  
Located at Canopy Park, the topmost level of Jewel, the Manulife Sky Nets is the first 
of its kind attraction customized specially for Jewel, combining two concepts – a 
walking net and a bouncing net. The walking net will take visitors on a thrilling walk, 
over a void that looks down 25 metres to level 1. For an adrenaline pumping 
experience, take a leap on the bouncing net and discover the 8-metre high lookout 
point that features an aerial view of the entire Canopy Park.   
 
Ms Hung Jean, Chief Executive Officer, Jewel Changi Airport Devt, said, “At Jewel, we 
want to delight our visitors with one-of-a-kind play attractions that complement the 
natural surroundings and myriad offerings within the complex. We look forward to 
embarking on our partnership with Manulife to present these custom-designed nets 
that augment the multi-faceted Jewel experience for all our visitors.” 
 
Strategic partnership with Jewel Changi Airport to promote 
active and healthy lifestyles  
This partnership is a natural extension of Manulife Singapore’s overarching focus to 
be a trusted life insurance partner, helping customers establish long-term active and 
healthy lifestyle habits.   
 
“The key to healthy living is to keep moving and have fun doing it. That’s why we’ve 
embarked on this exciting partnership: to bring to life the important message of 
active and healthy living, by injecting an element of fun in everything we do. I believe 



everyone visiting Jewel will have fun moving, walking and bouncing across the 
Manulife Sky Nets," said Kwek-Perroy Li Choo, Chief Customer Officer of Manulife 
Singapore. 
 
Last year, Manulife Singapore introduced ManulifeMOVE, a customer rewards 
programme that gives customers premium cashback for achieving their 10,000 
average daily steps goal. Manulife Singapore is also a partner of Singapore Heart 
Foundation, and recently launched a ‘Stop the Drama’ campaign that aims to shed 
light on the subtle warning signs of a real heart attack to save lives.   

 
About Manulife 
Manulife Financial Corporation is a leading international financial services group that helps 
people make their decisions easier and lives better. We operate primarily as John Hancock in 
the United States and Manulife elsewhere. We provide financial advice, insurance, as well as 
wealth and asset management solutions for individuals, groups and institutions. At the end of 
2018, we had more than 34,000 employees, over 82,000 agents, and thousands of 
distribution partners, serving almost 28 million customers. As of December 31, 2018, we had 
over $1.1 trillion (US$794 billion) in assets under management and administration, and in the 
previous 12 months we made $29.0 billion in payments to our customers. Our principal 
operations in Asia, Canada and the United States are where we have served customers for 
more than 100 years. With our global headquarters in Toronto, Canada, we trade as 'MFC' on 
the Toronto, New York, and the Philippine stock exchanges and under '945' in Hong Kong. 
 
www.manulife.com.sg  
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